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Brief Bio of 200 words containing the following items
a. Courses being taught by the faculty: UG - B.Com and PG - M.Com
b. Research Projects / Publication (Recent ones)

Publication details

Journal Title Date

ISSN 2348 4705 A study on content marketing August 2017
International Journal of Business

Intelligence & Innovations

ISSN 2395-0293 Factors affecting consumers of gold Jan to June
KICMA Reach, Journal of savings scheme 2019
Management

ISBN 978-93-81208-96-0 A study on consumer perception towards | September
Leveraging best practices in price discounts and offers in organised 2018
organisation retailing

ISSN 2231-2854 A study on the impact of packaging in March 2016
Knowledge Economy influencing consumer buying decision.

ISSN 0022-1945 A study on the role of influencer in Social | October 2020
Journal of Interdisciplinary Cycle Media marketing

Research

Orientation Program

Date Institution

12 th January to 16" February 2021. Aligarh Muslim University

c. Ph.D/M.Phil Guideship — NIL
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3. Publications :

Journal

Title

Date

ISSN 2348 4705

International Journal of Business

Intelligence & Innovations

A study on content marketing

August 2017

ISSN 2395-0293 Factors affecting consumers of gold Jan to June
KICMA Reach, Journal of savings scheme 2019
Management

ISBN 978-93-81208-96-0 A study on consumer perception towards | September
Leveraging best practices in price discounts and offers in organised 2018
organisation retailing

ISSN 2231-2854 A study on the impact of packaging in March 2016
Knowledge Economy influencing consumer buying decision.

ISSN 0022-1945 A study on the role of influencer in Social | October 2020

Journal of Interdisciplinary Cycle Media marketing

Research

4. Research Interests (Specialisations): Pursuing Ph.D. in Commerce (Marketing)
5. Courses taught (UG & PG for the past 5 years)

uG

Financial Accounting - I

Company Law

Corporate Accounting

Management Accounting

Cost Accounting

Auditing

Research Methodology

PC software

Fundamentals in Accounting (GC)

Business Communication (GE)

Value Education

Internship

PG

Securities Analysis and Portfolio Management

E — Commerce

Accounting for Decision Making

Advanced Accounting




o *® N

Awards - NIL

Presentations

Resource Persons

Administrative Positions — 1. Member of Missionary Children Scholarship Fund (2014 onwards)
2. Member of Student Services for the Differently Abled (SSDA) (2021)
3. Co — Ordinator for General Course (GC) (Aug 2021 to May 2023)



